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DETAILED ACTION 

1. This action is responsive to communications: Amendment filed 02/27/2006 to the 
original application filed 06/07/2000. 

2. Claims 1-15 and 19-26 are currently pending in this application. Claims 1, 13, 19, 
and 25-26 are independent claims. 

Information Disclosure Statement 

3. The Applicants' Information Disclosure Statements, filed February 27, 2006, has been 
received, entered into the record, and considered. See attached form PTO 1449. 



Rejections - 35 USC §102 



4. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that form 
the basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(e) the invention was described in (J) an application for patent, published under section 122(b), by another filed in the 
United States before the invention by the applicant for patent or (2)a patent granted on an application for patent by 
another filed in the United States before the invention by the applicant for patent, except that an international application 
filed under the treaty defined in section 351(a)shall have the effects for the purposes of this subsection of an application 
filed in the United States only if the international application designated the United States and was published under Article 
2l(2)of such treaty in the English language; or " (Emphasis added.) 
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Claims 1-15 and 19-23 are rejected under 35 U.S.C. 102(e) as being anticipated 
Langheinrich et al. (U.S. 6,654,725 - filed 11/1999). 



As to claims 13 & 26: 

Langheinrich teaches a computer-readable medium having stored thereon executable 
instructions for causing a computer (e.g., client 102) to perform a utility program (e.g., a 
web browser) for selecting (e.g., dynamically selected, selection) images (e.g., 
advertisements) for a markup language document (e.g., a Web page) [see col. 3, lines 63- 
65 and see fig J and the accompanying text, beginning at col.4, line 3] comprising: 

• determining a number of images to display in the markup language document 
(e.g., incoming requests from clients to deliver customized advertisements ... 
After submitting the search word, FIG. 11 shows a result page 23 returned by 
the publisher's server 101 to the user's browser 10. The page contains items 
24 found by the publisher's server 101 and another search box 22 as well as 
another advertisement 21 which was customized for the respective search 
word used. Each item 24 consists of a link to a web page of the item 24 and a 
brief description regarding the item 24) [see col.4, lines 21-58 and col. 6, lines 
7-63]; 

• obtaining a set of random numbers corresponding to the number of images 
(e.g., advertisements will then be selected randomly; col. 1, lines 39-40 /web 
advertisement is directly linked as fixed inline images into a web page... a 
random selection mechanism... the remaining advertisements will then be 
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selected randomly; coll, lines 16-32 / for each value of a customization 
variable, this list of probabilities for each advertisement has to add up to 1.0, 
i.e. in every case the system has to be able to choose one and only one of the 
available advertisements. After compiling this display distribution for all 
advertisements in a relevancy computation module 2002, the system chooses a 
random advertisement according to the given probabilities (weight) 2005; 
col.8, lines 1-18)\ 

• retrieving images from a group of images using the set of random numbers 
(e.g., the system is able to automatically adapt to usage pattern. Advertisers 
simply have to register their advertisement with the system and can leave 
advertisement targeting to the automated learning system. However, the 
advertiser remains in full control by being able to specify an arbitrary number 
of display constraints. The system will attempt to maximize the click-through 
for each single advertisement by relying on past experience. Performance can 
further be increased by grouping related advertisements into families and 
selecting among families instead of single advertisements; colA, lines 21-28); 
and 

• placing the retrieved images in the markup language document (e.g., after the 
user requests a page [1] from the content server 101, the server executes a 
script that will customize the requested page—for example by searching a 
database for a list of matching entries for a user query. In the process the 
publisher's script uses [2] the advertisement server selection API 119 to 
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obtain an advertisement ID for the given customization parameters (for 
example the search keyword). The API 119 will query [3] to the database 
server and obtain the relevant information [4] from the database server 104, 
make a selection based on the customization parameter and return [5] the 
respective advertisement ID back to the calling script This advertisement ID 
information can then be embedded into the HTML image tag that is placed on 
the results page where the advertisement will be displayed. After returning [6] 
the results back to the client... The returned data [10] is handed back [11] to 
the advertisement server 103 and transmitted [12] to the user f s web browser 
102, where it can then be displayed to the user on the results page) [see col.4, 
lines 21-58 and col. 6, lines 7-63]. 

As to claim 15: 

Langheinrich teaches determining a location in the document for each of the retrieved 
images from an instruction embedded in the document (e.g., after the user requests a 
page [1] from the content server 101, the server executes a script that will customize the 
requested page— for example by searching a database for a list of matching entries for a 
user query. In the process the publisher's script uses [2] the advertisement server 
selection API 119 to obtain an advertisement ID for the given customization parameters 
(for example the search keyword). The API 119 will query [3] to the database server 
and obtain the relevant information [4] from the database server 104 1 make a selection 
based on the customization parameter and return [5] the respective advertisement ID 
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back to the calling script. This advertisement ID information can then be embedded into 
the HTML image tag that is placed on the results page where the advertisement will be 
displayed. After returning [6] the results back to the client. ..The returned data [10] is 
handed back [11] to the advertisement server 103 and transmitted [12] to the user's web 
browser 102, where it can then be displayed to the user on the results page) [see col A, 
lines 21-58 and coL6 t lines 7-63]. 



As to claim 19: 

Langheinrich teaches a computer system (e.g., see figl and the accompanying text, 
beginning at col A, line 3), comprising: 

• a processing unit (e.g., client 102; fig. 1); 

• a memory coupled to the processing unit through a system bus (is inherent to the 
system of Langheinrich); 

• a computer-readable medium (is inherent to the system of Langheinrich) coupled 
to the processing unit through the system bus; and 

• an instruction (e.g., a script) embedded in a markup language document (e.g., a 
web page) in the memory to cause the processing unit to execute a utility program 
(e.g., a web browser) from the computer-readable medium, wherein the utility 
program causes the processing unit to determine a number of images (e.g., 
incoming requests from clients to deliver customized advertisements) to display in 
the markup language document, select the number of images from a group of 
images (e.g., Once a selection is made, this selection will be logged with the 
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database server. The learning system 105 periodically queries the logfiles from 
the database server 104 to obtain performance records of advertisements and 
adjusts a set of display weights accordingly. These weights are stored in the 
database server 104, where the advertisement server 103 can access it during 
advertisement selection. Advertisers can contact a maintenance server 106 that 
allows direct access to the advertisement information stored in the database 
server 104), and place the selected images in the markup language document 
(e.g., After the user requests a page [1] from the content server 101, the server 
executes a script that will customize the requested page—for example by 
searching a database for a list of matching entries for a user query. In the process 
the publisher's script uses [2] the advertisement server selection API 119 to 
obtain an advertisement ID for the given customization parameters (for example 
the search keyword). The API 119 will query [3] to the database server and 
obtain the relevant information [4] from the database server 104, make a 
selection based on the customization parameter and return [5] the respective 
advertisement ID back to the calling script This advertisement ID information 
can then be embedded into the HTML image tag that is placed on the results page 
where the advertisement will be displayed. After returning [6] the results back to 
the client... The returned data [10] is handed back [11] to the advertisement 
server 103 and transmitted [12] to the user's web browser 102, where it can then 
be displayed to the user on the results page) [see col.4, lines 21-58 and coL6, 
lines 7-63], 
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As to claim 20: 

Langheinrich teaches the utility program causes the processing unit to place the selected 
images in a location defined in the instruction (e.g., the corresponding script simple 
includes the customization parameters into the HTML image tag and returns the results 
page to the user 's web browser & also see fig. 11). 

As to claim 21: 

Langheinrich teaches the instruction specifies the number of images to display (e.g., 
generates electronic advertisement available to the client system ... a customization 
process which customizes the electronic advertisements to be delivered to each client 
system; col. 2, lines 50-58). 

As to claim 22: 

Langheinrich teaches an administration program that causes the processing unit to create 
a group of images from which to select the number of images {e.g., the selection process 
119 will find the embedded customization parameters to request and perform the 
selection after obtaining the relevant information from the database server; col.6, lines 
37-63). 
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As to claim 23: 

Langheinrich teaches the computer system is a web server (e.g., the web server in step 
1001; col.5, line 19-20) and the markup language document is a web page (e.g., web 
page; col.5, lines 45-46). 

As to claim 24: 

Langheinrich teaches the web page contains images of items being auctioned on a web 
site hosted by the web server (e.g., server which stores advertisements and their 
campaign information, and an advertisement server which generates electronic 
advertisements; see Abstract). 

As to claims 1 and 25 : 

The rejection of independent claim 19 above is incorporated herein in full. 
Additionally, Langheinrich teaches: 

• selects an image for insertion into the document (e.g., a dynamically selected 
advertisement; col. 3, lines 63-65); and 

• selecting, by the utility program, a pre-determined number of images from a 
group of images (e.g., the system is able to automatically adapt to usage 
pattern. Advertisers simply have to register their advertisement with the 
system and can leave advertisement targeting to the automated learning 
system. However, the advertiser remains in full control by being able to 
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specify an arbitrary number of display constraints. The system will attempt to 
maximize the click-through for each single advertisement by relying on past 
experience. Performance can further be increased by grouping related 
advertisements into families and selecting among families instead of single 
advertisements; col. 4, lines 21-28). 

As to claim 2: 

Langheinrich teaches a gallery containing images available for display (e.g., pool of 
available advertisements; col.2, lines 1-3). 

As to claim 3: 

Langheinrich teaches choosing the images for the pool from a gallery containing images 
available for display using an administration tool (e.g., Once a pool of available 
advertisements has been filtered out, the advertisement with the highest click-through will 
be selected; col.2 r lines 1-3). 

As to claim 4: 

Langheinrich teaches obtaining filtering criteria; identifying an image from the gallery 
based on the filtering criteria (e.g., Once a pool of available advertisements has been 
filtered out, the advertisement with the highest click-through will be selected; col. 2, lines 
1-3); and adding the identified image to the pool (e.g., Once a pool of available 
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advertisements has been filtered out, the pool can adding the identified image; col. 2, 
lines 1-3). 

As to claim 5: 

Langheinrich teaches examining information associated with the image against a set 
of standards and discarding the image if the information does not meet the standards 
(e.g., filters out all non-applicable advertisements given the condition of the current 
request for a banner; col J, lines 37-41). 

As to claim 6: 

Langheinrich teaches deleting an image from the pool (e.g., available advertisements 
has been filtered out; col. 2, lines 1-3). 

As to claim 7: 

Langheinrich teaches the markup language document is a web page (e.g., web page; 
col. 5, lines 45-46) and the instruction is a tag in a proprietary format (e.g., an HTML- 
embedding tag such as ILAYER or IFRAME ... The HTML-embedding tag points to 
the advertisement server 103 and contains the customization parameters that should 
be used by the advertisement system. Once the user's browser 102 encounters the 
embedding tags it will contact [3] the advertisement server 103 to fill in a snippet of 
HTML code at the position the original tag was placed in the output of the publisher's 
application; col. 7, lines 1-35). 
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As to claim 8: 

Langheinrich teaches the utility is invoked when the tag in the proprietary format is 
processed during a compile of the web page format (e.g., the script that handles 
requests for an advertisement image ... the script will first decode the parameters that 
have been passed to the script... The selection process can be shortcut with explicitly 
requesting a particular advertisement by its advertisement ID ... In case such 
information has been embedded into the request, the system will call the selection 
module 1006 to select a customized advertisement for the particular situation ... total 
page accesses to the publisher's web site the advertisement will be shown on. Once an 
advertisement id has been determined in step 1003 and the procedure of selection 
module 1006 has been performed, the system can then call the advertisement data 
module 115 (FIG. 2) for obtaining the actual image data; col. 5, lines 19-61). 

As to claim 9: 

Langheinrich teaches widget identifier (e.g. advertisement ID; col. 5, lines 14-15 & 
col. 6, lines 22-25), number of images (e.g., specify an arbitrary number of display 
constraints; col. 3, lines 30-36), display parameters (e.g., display probabilities for 
relevant values of the customization parameters; col. 2, lines 64-67). 
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As to claim 10: 

Langheinrich teaches a size parameter and a location parameter (e.g., customization 
parameters; col6 f lines 7-67). 

As to claim 11: 

Langheinrich teaches widget identifier (e.g. advertisement ID; col. 5, lines 14-15 & 
col.6, lines 22-25), category identifier, number of images (e.g., specify an arbitrary 
number of display constraints; col. 3, lines 30-36), display parameters (e.g., display 
probabilities for relevant values of the customization parameters; col. 2 f lines 64-67). 

5. Claims 12 and 14 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Langheinrich et al. in view of McCollom et al. (U.S. 6,925,444, filed 12/1998). 

As to claim 12: 

McCollom teaches validating the pre-determined number of images against validation 
criteria (col.8 f lines 51-64) and substituting a different image for an image that fails the 
validation (coL13 t lines 38-61). 

It would have been obvious to one of ordinary skill in the art at the time the invention 
was made to include the feature from McCollom in the system of Langheinrich 
because it would have provided the capability for capturing the statistical information 
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with regard to the merchant advertisement or category advertisement viewed by the 
consumer. 

As to claim 14: 

Note to the discussion of claim 6 above for rejection. 

Response to Arguments 

6. Applicant's arguments filed 06/15/2005 have been fully considered but are moot in view 
of the new ground(s) of rejection. 

Conclusion 

7. The prior art made of record and not relied upon is considered pertinent to applicant's 
disclosure. 

Odom et al. U.S. Pat. No. 6,058,379 Issued: May 2, 2000 

Newman et al. U.S. Pat. No. 6,085,229 Issued: Jul. 4, 2000 

Contact information 

8. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Maikhanh Nguyen whose telephone number is (571) 272- 
4093. The examiner can normally be reached on Monday - Friday from 9:00am - 5:30 
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pm. If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Heather Herndon can be reached at (571) 272-4136. 
The fax phone number for the organization where this application or proceeding is 
assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published 
applications may be obtained from either Private PAIR or Public PAIR. Status 
information for unpublished applications is available through Private PAIR only. For 
more information about the PAIR system, see http://pair-direct.uspto.gov. Should you 
have questions on access to the Private PAIR system, contact the Electronic Business 
Center (EBC) at 866-217-9197 (toll-free). 
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